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The second field season on steelhead tagging study
shows benefits of survival of catch & release angling
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From thefishingwire.com

The second field season for the
steelhead tagging study being
conducted in Idaho has officially
started. Tagging at Lower Gran-
ite Dam on the Snake River
began on July 2, 2020. As of July
19th, 205 steelhead have already
been tagged and released as part
of this research to evaluate how
many wild and hatchery steel-
head are caught by anglers, and
how often each year.
For the second field season, the

goal is to tag a total of 2,000
steelhead; 1,000 adipose-intact
fish and 1,000 adipose-clipped
fish so obviously we are just get-
ting started with our second sea-
son. Anglers will be asked to
examine all fish caught for a tag
that is located near the dorsal fin.
To report a tagged fish, please go
t o
https://idfg.idaho.gov/fish/tag/ad
d. Those who return a tag to
Idaho DFG get a reward.
Researchers at the University of

SPRINGFIELD, Missouri –
Bass Pro Shops and Cabela’s has
received national accolades for
excellence in customer service,
receiving “America’s Best-In-
State Customer Service 2020”
award from Newsweek. The out-
let recognized the outdoor retailer
as a top customer service
provider in 16 of the 20 states
surveyed, including Arizona,
California, Florida, Georgia, Illi-
nois, Indiana, Maryland, Massa-
chusetts, Michigan, Missouri,
New Jersey, North Carolina,
Pennsylvania, Tennessee, Texas
and Virginia.

The awards were selected based
on an independent survey com-
missioned by Newsweek in part-
nership with Statista, a global
business data platform. The sur-
vey contacted more than 20,000
U.S. customers who have either
made purchases, used services or
gathered information about prod-
ucts or services in the past three
years. Customers were asked

whether they would recommend
brands within the state they live
in to friends or family. Customers
also were asked to assess brands
in the following areas: quality of
communication, professional
competence, range of services,
customer focus and accessibility.

In a year unlike any other, foot-
ball fans across the country are
itching to see their favorite NFL
teams hit the field.

The NFL season kicks off Sept.
10 and we're helping fans watch
NFL games all season long. This
year is better than ever as we're
the Official Home Entertainment
Destination of NFL Kickoff. To

Idaho have been taking our first
look at the data from the first sea-
son of the steelhead study and are
learning some interesting things.
For additional information on

preliminary study results, you
can read an article recently pub-
lished in the Lewiston Tribune.
There are two primary objec-

tives to this study., 1) estimate

how many wild steelhead are
caught in Idaho’s steelhead fish-
eries and 2) take a closer look at
how well steelhead survive being
caught and released. These are
important to understand for
Idaho’s steelhead fisheries since
we manage for both hatchery
fish harvest opportunity and wild
fish recovery as part of the fish-
ery structure.
Currently, IDFG uses hatchery

fish to estimate how many wild
fish are caught in the state. IDFG
assumes hatchery and wild fish
are encountered by anglers at an
equal rate. For example, if based
on IDFG surveys it is estimated
that 40% of hatchery fish were
encountered by anglers, then it is
assumed that 40% of our wild
fish were also encountered by
anglers. This study was set up to
test if that assumption was accu-
rate.
We tagged 878 wild steelhead at
Lower Granite Dam last year. Of
the 878 fish, 200 were caught
and reported by anglers. How-
ever, we recognize that some
tags are caught and not reported

so it is important to account for
non-reporting in our estimates.
Since some of the tags had re-
wards associated with them, we
can use that to estimate how
many tags were caught and not
reported. By combining the tag
reports with an estimate of how
many tags were caught and not
reported, we get an idea of how
many wild fish were encoun-
tered.

The main findings so far.
In the first year of the study, the
encounter rate for Idaho’s wild
fish was about 35% while the
hatchery fish encounter rate was
about 40% to 45%. With wild
steelhead conservation being a
primary concern for IDFG, this
is good news because it means

the wild steelhead encounter rate
estimated in the past may have
been conservative.
To estimate survival of caught-

and-released wild fish, we used
detections from PIT tag arrays,
fish weirs and hatcheries to doc-
ument survival of our study fish.
About 65% of the wild fish re-
ported as caught were detected
after capture and known to have
survived while about 62% of fish
not reported as caught were de-
tected and known to have sur-
vived. Preliminarily, the nearly
equal rates of detection for fish
reported as caught and fish not
reported as caught suggest that
catch-and-release angling has lit-
tle influence on steelhead sur-
vival.

This conservationist shows that “for the second field season,
the goal is to tag a total of 2,000 steelhead; 1,000 adipose-
intact fish and 1,000 adipose-clipped fish so obviously we
are just getting started with our second season. Anglers will
be asked to examine all fish caught for a tag that is located
near the dorsal fin.” (Photo/courtesy: University of Idaho)

Newsweek recognizes Bass Pro Shops and Cabela’s with
‘America’s Best-In-State Customer Service of 2020’ Award

The survey targeted the 20
largest states in the U.S. by pop-
ulation, providing results for a
broad spectrum of customer ex-
periences in traditional retail and
service segments.

“This award reflects the passion
and ongoing commitment of
everyone in our company to de-
liver an unbeatable customer ex-
perience by offering friendly
expert service, high quality prod-
ucts and exceptional value every
day,” said noted conservationist

and Bass Pro Shops founder
Johnny Morris, who is consid-
ered the pioneer of destination
retail. “We are truly humbled and
very grateful to our customers
for the opportunity to help them
create lifelong memories in the
outdoors, particularly in 2020
when it’s more important than
ever to get outside safely and re-
sponsibly.”

It is the latest in a string of simi-
lar accolades earned by Bass Pro
Shops and Cabela’s in recent

years.
Bass Pro Shops was ranked No.
3 in the 2019 Retail Reputation
Report by Reputation.com,
measuring the most reputable
brands in the world for overall
customer experience.
In 2018, The National Retail
Federation named Bass Pro
Shops as the No. 2 “Hottest Re-
tailer in America.”
In 2017, Forbes named Bass Pro
Shops as one of “America's Most
Reputable Companies” in recog-
nition of the public's trust in the

organization.
In 2015, Forbes named the com-
pany as one of “America's Best
Employers.”
In 2015, the National Retail
Foundation named Johnny Mor-
ris as one of “25 People Shaping
the Future of Retail.”
In 2008, the National Retail
Foundation named Johnny Mor-
ris as “Retail Innovator of the
Year.”

***
Bass Pro Shops is North Amer-
ica’s premier outdoor and conser-
vation company. Founded in
1972 when avid young angler
Johnny Morris began selling
tackle out of his father’s liquor
store in Springfield, Missouri,
today the company provides cus-
tomers with unmatched offerings
spanning premier destination re-
tail, outdoor equipment manufac-
turing, world-class resort
destinations and more. In 2017
Bass Pro Shops acquired Ca-
bela’s to create a “best-of-the-
best” experience with superior
products. Bass Pro Shops also
operates White River Marine
Group, offering an unsurpassed
collection of industry-leading
boat brands, and Big Cedar
Lodge, America’s Premier
Wilderness Resort. Under the vi-
sionary conservation leadership
of Johnny Morris, 

Best Buy is the official home entertainment destination of
NFL Kickoff; Season begins September 10 across nation

celebrate, starting Sept. 4 you
can save up to $800 on select
Samsung QLED TVs.  With this
partnership, you'll also see Best
Buy show up across TV commer-
cials, online advertising and
more starting now and running
now through the end of Septem-
ber.
Best Buy has long been the place
where fans go to bring that ulti-

mate sports viewing experience
into the comfort of their own
homes. All season long we have
great offers to enhance your
game-day viewing. Starting
Aug. 31, you can save up to
$1,000 on LG NanoCell and
OLED TVs and on select Sony
Premium TVs. These TVs will
make you feel like you're sitting
on the 50-yard line from your
living room, basement, man

cave, she shed or wherever you
watch the game.
And don't forget, it's time to go
big while you stay home this
year. With the latest designs and

technology, you can fit a bigger
TV than ever when replacing
your old one. Check out our Best
Buy TV Promise. 

About 65% of the wild fish re-
ported as caught were de-
tected after capture and
known to have survived while
about 62% of fish not re-
ported as caught were de-
tected and known to have
survived. 


